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Boundary Erasure or Aversive Racism? (1) 

The relationship between race group membership and political orientation is considered with respect to the accommodation of White identity in media representations of Blacks. Participants watched a brief video featuring a pair of commentators--either a White liberal and a White conservative, a White liberal and a Black conservative, or a Black liberal and a White conservative. The portrayal of the relationship (agreement, disagreement) was also manipulated. Preferences for the racial outgroup were a function of the racial/political pairings. The dimension of race dominated the dimension of political orientation in participants' preferences for the outgroup and their judgments of similarity between interracial pairs of commentators. Results are consistent with aversive racism and previously untested assertions about White viewers' preferences for accommodating representations of Blacks. 

The relationship between media representations of race and contemporary forms of racism implicates a broad social matrix within which individuals are situated along dimensions of race, class, gender, sexual orientation, and political affiliation (Gray, 1995). Each of these dimensions reflects social groups and their defining boundaries, yet boundary definition is more often than not accomplished by coupling one or more of these dimensions. For example, characters in a situation comedy or commentators in a newsroom who differ with respect to their racial identities might also differ with respect to their class, gender, and political orientation, or in all three (Campbell, 1995). Most analyses of race representation over the last 15 years note the dramatic increase in the numbers of Blacks featured in positive roles in both entertainment and news programming (Campbell, 1995; DeMott, 1995; Entman, 1990; Gray, 1989, 1995). Nonetheless, these same analyses suggest that the changed representations of Blacks do not necessarily reflect a decline in racism. 

The present study considers an aspect of race representation in the media that researchers have suggested is ironically problematic--namely, those media representations where race is presented as nonproblematic (Campbell, 1995; DeMott, 1995; Entman, 1990; Gray, 1995; Jhally & Lewis, 1992). Although media representations of race have changed, the portrayal of interracial relationships may still bias viewers' perceptions in ways that reinforce racist attitudes (Campbell, 1995; DeMott, 1995; Gray, 1995; van Dijk, 1990). Specifically, representations of interracial conflict in which race-related issues are framed in terms of Black criminality, Black special interests, or extreme White supremacist actions are, arguably, contradicted by media representations of interracial harmony and friendship (Campbell, 1995; DeMott, 1995; Entman, 1990; Gray, 1989). The portrayal of interracial harmony has been characterized as especially problematic to the extent that it reinforces one of the primary aspects of contemporary forms of racism--namely, that racism is no longer a problem (Entman, 1990; McConahay, Hardee, & Batts, 1981; McConahay & Hough, 1976). 

In the news media, representations of Blacks which imply racial identity is nonproblematic include Black journalists and commentators in positions of authority on evening news programs (Campbell, 1995; Entman, 1990). One of the more notable representations in news programming involves the increased presence of Black conservatives as news analysts of race-relevant issues like affirmative action, crime, or social and economic welfare policies (West, 1993). The "new" Black conservatism represented in the media may broaden the perceived parameters of political discourse and diminish race-based or ideology-based prejudices by explicitly contradicting expectations that racial and political identities converge (Moskowitz & Stroh, 1994; West, 1993). Alternatively, such representations may reinforce the relationship between political conservatism and racial prejudice (Sidanius, Pratto, & Bobo, 1996). 

Previous studies have demonstrated that portrayals of Blacks that disconfirm the negative racial stereotype can lead to changes in beliefs about members of that group (e.g., Armstrong, Neuendorf, & Brentar, 1992; Bodenhausen, Schwarz, Bless, & Wanke, 1995) and about the credibility and/or culpability of other members of the stereotyped group (Power, Murphy, & Coover, 1996). However, in addition to providing information that describes Blacks in either stereotype-consistent or stereotype-inconsistent ways, media representations of race also provide information about the relationships between Blacks and other racial groups (e.g., DeMott, 1995; Shah & Thornton, 1994). Analyses of the relational aspects of race representation suggest that White audiences are particularly drawn to representations that "accommodate" a positive White identity and status relative to Blacks (DeMott, 1995; Gray, 1989, 1995; Jhally & Lewis, 1992; Shah & Thornton, 1994). However, these analyses have not directly tested whether White viewers actually manifest such preferences for representations of Blacks nor the circumstances under which these preferences are most likely to occur. The present study provides such a test. 

The purpose of the present study is to examine whether the combined representation of racial identity (Black vs. White) and political identity (liberal vs. conservative) attenuates or amplifies bias on the part of Whites against Blacks as well as bias between White liberals and conservatives. The study focuses on a White sample because most representations of Blacks and Whites in the media are targeted toward a White audience (Gray, 1995; Jhally & Lewis, 1992). The present study looks specifically at responses to a news segment that features two commentators. The race and political identification of the commentators were systematically varied so as to account for White participants' responses to the program separate from the actual message content. The next section considers how television representations of race (Rites and Blacks together or Blacks on their own) might accommodate a White identity. 

Television and the Accommodation of the White Audience 

Accommodation is a concept that typically refers to verbal and nonverbal behaviors of individuals in face-to-face encounters (see Giles, Mulac, Bradac, & Johnson, 1987). The application of accommodation theory to the social encounter created by televised representations of one group and television viewers of a different group necessitates an extension of what aspects of a message might be considered signals of identity convergence or divergence. People report feeling more satisfied with interactions that accommodate their identities (Williams & Giles, 1996). Accommodation of White identity in the media may be accomplished through representations of race that remove the more problematic aspects of the identity, in particular, those aspects of White identity that associate being White with being racially biased.(2) 

Evidence of an aversion toward White identity appears in the research on aversive racism. Aversive racism has been characterized in two related ways. The first concerns the tendency of many Whites to avoid interaction or social contacts with Blacks in situations where the avoidance can be attributed to other factors (e.g., Gaertner & Dovidio, 1986). A second aspect of aversive racism concerns the tendency of many Whites to avoid the appearance of being racist by being overly helpful or positive in their evaluations of Blacks when their judgment does not threaten their power or status (e.g., Jackson, Sullivan, & Hodge, 1993; Murrell, Dietz-Uhler, Dovidio, Gaertner, & Drout, 1994; Vanman, Paul, Kaplan, & Miller, 1990).(3) 

The research on aversive racism suggests that media representations of Blacks that provide White audience members with an opportunity to experience positive affiliations with Black characters may be accommodating. Given that most Whites have very limited direct interracial contact (Judd, Park, Ryan, Brauer, & Kraus, 1995; Sigelman, Bledsoe, Welch, & Combs, 1996), television may be the primary venue through which many Whites experience positive, nonthreatening affiliations with Blacks (dally & Lewis, 1992). The application of aversive racism as an interpretive frame for examining White responses to race representation explains motivational factors for identity-based biases. However, identity-based biases are also a product of cognitive factors that are influenced by the context within which an interaction is taking place (Hewstone, Islam, & Judd, 1993; Turner, Oakes, Haslam, & McGarty, 1994). For example, to the extent that a particular category maximizes contrasts between groups and minimizes contrasts within groups, the identity associated with the categories will form the basis for cognitive biases that occur within a given situation (Turner, 1987). In situations where more than one dimension is used to create categories, there is the possibility that biases will be reduced because outgroup status on one dimension is canceled out by ingroup status on the second dimension, thereby diluting differences across categories overall (Deschamps & Doise, 1978; Hewstone et al., 1993). 

Crossing Political and Racial Identities 

Tajfel and Turner (1986) argued that intergroup processes involve the motivation of group members to maintain a positive social identity. Efforts to maintain a positive social identity have been demonstrated on many dimensions, including strong ingroup identification when the ingroup is a source of status or optimal distinctiveness, stereotyping the outgroup, allocating greater rewards toward the ingroup than the outgroup, or seeking membership in an alternative group (see Brewer & Kramer, 1985, for a review). More recent approaches to intergroup processes have explored the relationship between personal identities and social identities (Turner et al., 1994). This research indicates that members of different groups can engage in cooperative, harmonious relationships with each other provided that situational circumstances present group members with dimensions along which they can identify with each other. Such dimensions of identification can transcend group boundaries and may form the basis of a new group affiliation. 

Categories formed by two rather than one dimensions are referred to as crossed-categorizations because group identity is defined by membership or nonmembership in two categories as opposed to one. As a result, people who share group membership on one dimension but not another do not seem as different from one another than they would if only one dimension for categorization, the one on which they do not share membership, were salient (Hewstone et al., 1993). However, multiple categories do not necessarily attenuate biases for group members. In some instances, multiple categories converge such that bias against a double-outgroup member, someone who does not share group membership with the perceiver on either dimension, is particularly strong (e.g., Hewstone et al., 1993). Similarly, bias in favor of a double-ingroup member may be amplified as a result of having two rather than a single dimensions of categorization (e.g., Hewstone et al., 1993). 

The salience of a category is a product of the social context for a given interaction and the centrality of the identity for the group members or individuals involved in the interaction (Turner et al., 1994). For example, group identities that place group members in a numerical minority with low status tend to lead group members to identify more strongly with that particular group membership (e.g., Brewer, Manzi, & Shaw, 1993). Additionally, group identities that are associated with and/or defined by readily observable traits (e.g., skin color, language, or gender) are more salient identities and tend to dominate the self-concepts of group members (Ethier & Deaux, 1994). This particularly seems to be the case in field studies of crossed-categorization effects (e.g., Hewstone et al., 1993). Consequently, crossed-categorizations that include these more dominant identities may increase, rather than decrease, ingroup identification and subsequent intergroup bias, particularly with respect to double-ingroup and double-outgroup members (e.g., Hewstone et al., 1993). 

In the case of racial group membership for Whites, there is a tendency to treat this particular group membership as not a group at all (Larkey & Hecht, 1995). Consciously, at least, most Whites think about themselves and interpret their actions in terms of their personal identities compared to members of non-White ethnic minority groups who are more likely to include their collective ethnic identity in their overall self-concept (Larkey & Hecht, 1995; Markus & Kitayama, 1994). There are both cognitive and motivational reasons for this relative absence of a conscious group identity for Whites. Cognitively, this identity may not offer a sufficient degree of distinctiveness to make it useful, because in many instances, certainly in the television newsroom, Whites are in the majority. Motivationally, the desire to avoid the appearance of being racist leads many Whites to disclaim the importance of their racial group membership (Smedley, 1993). 

On the other hand, political group membership is far less problematic. Differences based on a conservative-liberal dimension are regularly invoked as an organizing frame for understanding political discourse and social issues (Braithwaite, 1994). Consequently, political identity is sufficiently distinctive so as to make it useful with respect to interpreting television and other mediated portrayals of social issues. Motivationally, political identity is primarily an achieved identity (unlike race), which means that group members choose which group (conservatives or liberals) to join. Consequently, responses to media representations should reflect political orientations of the viewers. 

   Hypothesis 1: White viewers should indicate preferences for political

   ingroup members over political outgroup members.

Preferences based on political group membership are not necessarily independent of racial identity concerns. Turner and his colleagues (Turner, 1987; Turner et al., 1994) have specified comparative fit and normative fit as primary factors that guide the selection of any given identity at a given moment. Comparative fit refers to the maximizing of differences between groups and minimizing of differences within groups that leads to the adoption of a particular identity (Turner, 1987). Consistent intergroup disagreement and intragroup agreement maximizes comparative fit (Turner, 1987; Turner et al., 1994). Normative fit refers to the defining traits that serve as cues for category membership (Turner et al., 1994). Normative fit is obtained when traits that are typically associated with the group are indeed manifested by members of the group. When both normative and comparative fit are present, category salience is strongest. 

With respect to racial and political group memberships, the issue to consider is whether these group memberships converge or diverge in ways that reinforce or violate normative fit. The positive relationship between levels of racism and conservatism found by Sidanius et al. (1996) suggests that for White conservatives, a representation of a White conservative arguing against a Black liberal reinforces the normative fit of the categories for political orientation. Conversely, a representation in which a Black conservative argues against a White liberal violates the normative fit of these categories. This suggests that: 

   Hypothesis 1a: White conservative participants should express the strongest

   preference for a White conservative paired with a Black liberal compared to

   a control condition in which a White conservative is paired with a White

   liberal.

Hypothesis 1a ignores the potential influence of aversive racism upon the relative salience of political or racial identities for conservative Whites. With respect to media representations of race in particular, the representations of Blacks that are likely to appeal most to a White audience are those representations in which a member of the racial outgroup (e.g., a Black commentator) advocates a position that is nonthreatening or potentially helpful to the White audience's racial ingroup. Consequently, an alternative hypothesis is advanced: 

   Hypothesis 1b: White conservative participants should express the strongest

   preference for a Black conservative paired with a White liberal compared to

   a control condition in which a White conservative is paired with a White

   liberal.

These first hypotheses only address the issue of how White conservatives might respond to crossed representations of race and political identity. Research on aversive racism indicates that liberal White viewers may also show exaggerated preferences for the racial outgroup member who shares their political ingroup membership. 

   Hypothesis 1c: White liberal participants will indicate the strongest

   liking for a Black liberal paired with a White conservative compared to a

   White liberal paired with a White conservative.

Aversive racism may be expressed in the reverse for White liberal audience members: 

   Hypothesis 1d: White liberal participants will indicate the least dislike

   for a Black conservative paired with a White liberal compared to a White

   conservative paired with a White liberal.

Overall, these hypotheses propose that representations of race (mixed: Black-White or White only) coupled with political group membership (liberal or conservative) may cue White viewers' own political and racial identities in particular ways. The expression of cued identity should be manifested in the relative expressions of liking and disliking for a liberal versus a conservative commentator as a function of the racial-political pairing (e.g., White liberal with a Black conservative). 

Outgroup affiliation (i.e., aversive racism) might be indicated by the expression of preference for the outgroup relative to the ingroup. However, such expressions are more compelling instances of affiliation if they are accompanied by cognitive biases about the intergroup relationship. As discussed previously, categorization is associated with the exaggeration of perceived differences between groups and the attenuation of perceived differences within groups. This is particularly so when two groups are engaged in conflict. 

However, in the instance of crossed-categorizations, these biases might be attenuated or amplified as a function of category fit. The previous discussion established that the strongest normative fit for crossed political and racial group memberships involves a pairing of a Black liberal with a White conservative. The weakest normative fit involves the pairing of a Black conservative with a White liberal. 

   Hypothesis 2a: White viewers should perceive a Black conservative and a

   White liberal who disagree with each other as more similar than a White

   conservative who disagrees with a White liberal.

   Hypothesis 2b: White viewers should perceive a Black liberal and a White

   conservative who disagree with each other as less similar than a White

   conservative who disagrees with a White liberal.

If outgroup affiliation does motivate White viewers' responses to representations of Blacks in the media, then this affiliation should be evident in attitudinal responses as well. Specifically, White viewers' opinions about the issue discussed will be a function of an interaction between racial pairing, the commentators' political orientation, and viewers' political orientation such that: 

   Hypothesis 3: Opinions that are consistent with viewers' political

   orientation are magnified when they indicate agreement with a racial

   outgroup member arguing against a political outgroup member.

In other words, the most liberal opinions will be reported by liberal participants who have viewed a Black liberal arguing with a White conservative. Similarly, conservative participants will report the most conservative opinions after viewing a Black conservative arguing against a White liberal. 

These hypotheses were tested in an experiment that systematically manipulated the political orientation and the racial pairing of two commentators featured in a brief news segment. The political-racial pairings examined were White liberal with a White conservative, White liberal with a Black conservative, and Black liberal with a White conservative.(4) In half of the versions of the news segment, the two commentators indicated agreement with each other in their discussion. In the other half, the commentators indicated disagreement with each other. All participants were White. 

Method 

Participants 

A total of 182 individuals (40% men, 60% women) were included in the study sample. All participants were recruited from Communication Arts classes at a large Midwestern university and earned extra credit for their participation. All of those included in the sample identified themselves as White and correctly identified the race of the commentators in the video they watched. 

Procedure 

Participants reported to the laboratory three at a time. All 3 individuals participated in the procedure at the same time, with each participant being randomly assigned to a condition and viewing one version of the video in a separate room. Each room was equipped with a VCR and a television monitor. Participants were told they would be viewing a brief segment of a public affairs program produced by students. Participants were instructed to stop the tape when the segment was over and then to complete the questionnaire provided. They were informed that the purpose of the questionnaire was to provide feedback for the students who made the tape and to get a sense of how viewers generally respond to this sort of programming. After completing the questionnaire, participants were fully debriefed about the study. 

Stimulus Materials 

The focus of the present study was on the extent to which race- and political-group representation uniquely influence viewers' perceptions of what they see on television. Consequently, the video used in this study featured a news analysis of a low-involvement topic--namely, land use policy. In response to the statement "Land development should be limited in Southern California," a convenience sample of 42 undergraduates from a Southern California school indicated on a scale from -9 (strongly disagree) to +9 (strongly agree) that they did not have strong opinions about this topic (M = 2.4, Mdn = 0). Nor was there a great deal of certainty about the topic as indicated by ratings on a scale of -9 (very unsure) to +9 (very sure). The mean here was 3.0 (Mdn = 0). Finally, the topic of land development policy was relatively unimportant (M = 2.3, Mdn = 0), also on a -9 to +9 scale ranging from extremely unimportant to extremely important. 

A 3-minute script, written by the primary researcher with technical assistance from journalism students and an attorney with experience in land use issues, was the basis for creating 16 different versions of a video segment. The video featured two commentators (Mark Adams and Bill Warner). In the version of the script developed to portray an agreeable or supportive relationship between the two commentators, Bill Warner and Mark Adams exchanged information about land use issues and agreed with each other about the importance of each point considered. In the version of the script developed to portray a relationship characterized by disagreement, Mark Adams and Bill Warner essentially exchanged the same information contained in the first script, but they disagreed at the end as to which side of the issue was more important--more economic growth or more regulation on land use. All of the information contained in the script was factual and current. Both commentators provided information about both sides of the issue discussed. 

The actual stimulus materials used in the study were made using an SVHS format to ensure the appearance of a student-produced program that might actually be broadcast over a local cable station. The commentators were shown seated at a news desk, angled toward each other so that their comments could be directed easily toward each other and toward the camera. One camera angle was employed. Such a format eliminated the role of the camera in directing viewers' attention toward one commentator over the other. At one point early in the segment, the commentators' names appeared at the bottom of the screen as they were talking to facilitate participants' identification of the commentators. 

Independent Variables 

Race representation. Three racial pairings were used in the creation of the video segments. One pairing featured a White liberal talking with a White conservative. The second featured a White liberal paired with a Black conservative. The third featured a Black liberal paired with a White conservative. Within each of these pairings, the role of the commentator was counterbalanced. For example, in the condition where participants viewed a video featuring a White liberal paired with a Black conservative, half of the participants saw a segment in which the Black actor identified as a conservative analyst was playing one role, and half of the participants in this condition saw the same actor identified as a conservative analyst playing the opposite role. 

Political identity of the commentator. Each commentator was identified as either a "liberal analyst" or a "conservative analyst" by a graphic edited into the video segment that appeared at the bottom of the screen as the commentator was speaking early in the program. 

Portrayal of relationship. In the version of the script portraying a harmonious relationship, the commentators signaled their agreement with each other with nods and brief introductory statements (i.e., "Right," "That's true"). Each commentator considered both sides of the issue; and as they reached the end of the script, each agreed with the other that both sides were important. In the script portraying a discordant relationship, the two commentators did not indicate agreement with each other as they were speaking or listening. As the commentators reached the end of the script, the commentator playing the role of Mark Adams took a position in support of more regulation, and the commentator playing the role of Bill Warner took a position in support of more economic growth. 

Political orientation of the participants. A measure of participants' political orientations was constructed from a report of political affiliation (liberal, conservative, or moderate) and an indication of the strength of that affiliation. Those participants who identified themselves as moderate were asked to also indicate on a 5-point scale, where I indicated more liberal and 5 indicated more conservative, their inclinations. The result was a measure of political orientation that ranged from 1 (strong liberal) to 15 (strong conservative) with a midpoint of 8 for moderate moderates. 

Dependent Measures 

Affective bias. Participants were asked to indicate on an 11-point scale their liking for, agreement with, and similarity to each of the commentators.(5) The three responses for each commentator were averaged and the resulting two measures (one for each commentator) were coded as a measure of affect for the conservative analyst or the liberal analyst, depending on which version of the video the participant had viewed. 

Similarity of ingroup and outgroup members. Participants indicated on an 11-point rate scale the extent to which each commentator appeared to agree with and like the other commentator. These four ratings (two for each commentator) were averaged, resulting in a score of perceived similarity that could range from 11 (very similar) to 1 (not at all similar). 

Opinion. Participants indicated their opinion about land use regulation policy on an 11-point scale with respect to whether they favor lots of growth (1) or lots of regulation (11). 

Results 

The stated hypotheses specify differences in affective bias, perceived similarity between groups, and attitudes about the topic discussed as a function of the racial-political pairing in the video segment, the portrayal of the intergroup relationship in the segment, and participants' own political identities. 

Manipulation Checks 

Race representation. All 182 participants included in the study correctly identified the race of the commentators in the video they watched. Furthermore, participants indicated that they did not know either of the commentators in the video. 

Portrayal of the relationship. The portrayal of the intragroup or intergroup relationship was manipulated by the script followed by the commentators. Participants who viewed a version of the video in which the commentators agreed with each other indicated that there was greater mutual agreement between the two commentators (M = 6.8) on an 11-point scale, compared to participants who viewed a version of the video in which the two commentators disagreed, M = 4.7, t(180) = 6.15, p [is less than] .001. This difference was consistent across conditions.(6) 

Political identification of the commentators. In each version of the video, each commentator was identified as either a "conservative analyst" or a "liberal analyst." Ratings of each commentators' political orientation on a 5-point scale indicate that participants rated commentators identified by the graphic "liberal analyst" as more liberal (M = 2.4) and commentators identified by the graphic "conservative analyst" as more conservative, M = 3.6, t(181) = 7.7, p [is less than] .001. This manipulation was consistent across conditions.(7) 

Political orientation of the participants. The constructed measure of political orientation permitted a division of participants into a liberal group and a conservative group on the basis of whether they fell on the liberal or conservative side of the midpoint of the scale for political orientation described above. Seventeen participants who identified themselves as moderate moderates were excluded from the analysis and the remaining 165 participants were categorized into two groups of 98 liberals and 67 conservatives.(8) 

Predicting Affective Bias 

Hypotheses 1 through 1d describe differences in participants' levels of affective bias toward the two commentators featured in the news segment as a function of the participants' own political orientation, the commentators' political orientations, the portrayal of the relationship between the two commentators, and the political-racial pairing of the commentators. Specifically, affective bias should reflect an interaction between political ingroup and racial outgroup preference. To evaluate these hypotheses, participants' ratings of affect for the liberal and for the conservative commentator were entered in a 3 (racial-political pairing: White liberal with White conservative, White liberal with Black conservative, Black liberal with White conservative) x 2 (political orientation of the commentator: liberal, conservative) x 2 (portrayal of the relationship: agreement, disagreement) x 2 (political orientation of the participants: liberal conservative) mixed-design analysis of variance. The political orientation of the commentator was a within-subjects factor and reflected the extent to which each participants' ratings of the commentators differed as a function of the commentators' political orientations. All other factors were between-subjects factors. 

Hypothesis 1 predicted that participants would have more positive ratings of affect for the commentator who shared their political ingroup membership. This hypothesis was supported. There was a significant interaction between political orientations and the political orientation of the commentators, F(1, 153) = 14.33, p [is less than] .001, [[Eta].sup.2] = .09. Participants who identified themselves as liberals indicated greater liking for the liberal commentator (M = 6.0) than did the participants who identified themselves as conservatives, M = 5.4, t(163)= 2.16, p = .03. Conversely, conservative participants indicated greater liking for the conservative commentator (M = 5.7) than did the liberal participants, M = 4.9, t(163) = 3.1, p = .003. The portrayal of the relationship did not interact with this pattern of political ingroup preference, F(1, 153) [is less than] 1.0, n.s. 

Contrary to Hypotheses 1a through 1d, the participants' political orientation did not interact with the political-racial pairing of the commentators and the commentators' own political group memberships, F(2, 153) [is less than] 1.0, n.s. However, there was a significant interaction between the commentators' political orientation and the political-racial pairing represented in the video, F(2, 153) = 4.1, p [is less than] .02, [[Eta].sup.2] = .05. Table 1 shows the pattern of this interaction. Regardless of their own political group membership, participants' reported affect for the liberal commentator was significantly more positive (M = 6.1) for those who had seen a Black liberal commentator paired with a White conservative commentator compared with those who had seen a White liberal commentator paired with a Black conservative commentator, M = 5.3, t(92) = 2.11, p [is less than] .04. Conversely, ratings of liking for a Black conservative paired with a White liberal were significantly more positive (M = 5.6) than ratings of liking for a White conservative paired with a White liberal, M = 4.9, t(115) = 1.98, p = .05. Within two of the three conditions for racial pairings-White liberal with a White conservative and a Black liberal with a White conservative-participants indicated significant preferences for the liberal commentator, t(118) = 3.39,p = .001. However, when a Black conservative commentator was paired with a White liberal commentator, participants did not indicate a significant preference for one commentator over the other, t(45) [is less than] 1.0, n.s. 

Table 1 Liking for Commentators as a Function of the Political Orientation of the Commentator and the Racial Pairing of the Commentators 

                                         Political Orientation

Racial Pairings                        Liberal       Conservative

White liberal-White conservative   [5.8.sup.ab,2]    [4.9.sup.a,1]

White liberal-Black conservative   [5.3.sup.a,1]     [5.6.sup.b,1]

Black liberal-White conservative   [6.1.sup.b,2]     [5.4.sup.ab,1]

Note. Different letters within the same column indicate significant differences between means across conditions at p [is less than] .05. Different numbers across rows indicate significant differences between means within subjects at p [is less than] .05. 

Perceived Similarity 

Hypotheses 2a and 2b propose an interaction between the political-racial pairing of the commentators and the portrayal of the relationship between the commentators. Judgments of how much each commentator liked and agreed with the other commentator were averaged to create a measure of perceived similarity between the two commentators ([Alpha] = .84). These judgments of similarity were entered in a 3 (racial-political pairing: White liberal with White conservative, White liberal with Black conservative, Black liberal with White conservative) x 2 (portrayal of relationship: agreement, disagreement) analysis of variance. Consistent with the experimental manipulation, there was a significant main effect for the portrayal of the relationship, F(1, 159) = 32.6, p [is less than] .001, [[Eta].sup.2] =. 17. However, there was no significant effect for the racial-political pairing of the commentators, F(2,159) = 1.5, p = .23. There were no other significant main effects or interactions. 

Opinion 

Participants' reported opinions about land use were also analyzed as a function of the portrayal of the relationship, the racial pairing, and the political orientation of the participants. This analysis used a 3 (political-racial pairing: White liberal-White conservative, White liberal-Black conservative, Black liberal-White conservative) x 2 (portrayal of the relationship: agreement, disagreement) x 2 (political orientation of the participants: liberal, conservative). Participants' political orientations emerged as a significant predictor of opinion about land use, F(1,153) = 7.76, p = .006, [[Eta].sup.2] = .05. Conservative subjects favored more economic growth (M = 6.0), and liberal participants favored more regulation (M = 7.4). There were no other significant main effects of interactions. 

Discussion and Conclusions 

The results of this study indicate that White viewers do respond to representations of Blacks in terms of their own group identities. In particular, the measure that was the most direct indication of affiliation--affective bias--revealed significant tendencies to favor the racial outgroup member. Notably, this preference for the racial outgroup dominated preferences for the political ingroup. In other words, participants indicated equal liking for a Black conservative commentator and a White liberal commentator. Yet, when the pairing was between a Black liberal commentator and a White conservative commentator or between a White liberal commentator and a White conservative commentator, participants did indicate a significant preference for the liberal commentator over the conservative one. 

On one hand, this pattern of responses may reflect the general tendency for the participants to identify themselves as liberals. On the other hand, the absence of a similar preference for a political ingroup member, who happens to be White, paired with a political outgroup member, who happens to be Black, is consistent with the conceptualizations of aversive racism and positive prejudice (Dienstbier, 1970; Dutton, 1973; Dutton & Lennox, 1974; Gaertner & Dovidio, 1986; Murrell et al., 1994; O'Driscoll & Feather, 1985). This interpretation is bolstered by significantly higher ratings of target-directed affect for the Black liberal target paired with a White conservative over the White liberal target paired with a Black conservative. In other words, aversive racism was demonstrated both by an unwillingness to indicate dislike for a Black conservative and by an inflated preference for a Black liberal. 

This latter pattern of aversive racism suggests that, in some part, White viewers' responses to representations of Blacks in the media reflect a preference for those representations that accommodate White identity. Because "Whiteness" is associated with conservatism, representations of Blacks that accommodate an affiliation on the basis of political orientation garner the most positive responses. The unwillingness to express dislike for a Black commentator who was a political outgroup member (conservative) indicates that viewers may orient themselves toward mediated representations of race in terms of their own racial identities. Such an effect is not likely to occur in real-life situations in which direct interactions between Whites and Blacks occur (Hewstone et al., 1993). Nonetheless, these results suggest that the positive representations of Blacks in the media may chronically reinforce many White viewers' identities as egalitarian, thereby obviating the need to address critically the possibility of their own racial biases. 

These results are, in part, limited to the population from which the sample was drawn. With respect to political identity, participants in this sample may have had relatively undeveloped identities. However, political orientation did influence the participants' opinions about the land use as well as in their differentiation between the commentators, provided the comparison did not jeopardize their social identity with respect to race group membership. These results suggest that racial identity may dominate political identity. Future research should test an older sample to rule out the possibility that this effect was due to the relative "newness" of political identities for the sample. 

The apparent influence of race on liking for the commentators did not carry over to biases in perceived similarity between the commentators or to opinions about the issue discussed. Participants' opinions reflected their stated political orientations rather than the political affiliation or race of the commentators in the video. A previous study that used a version of the video segments that did not provide the subtitles identifying each commentator by a political orientation found that participants' perceptions of interracial similarity, as well as their opinions, were significantly influenced by the racial pairings of the commentators. Specifically, opinions were more liberal in the conditions where one of the commentators was Black. The results from the present study indicate that apart from the race representation, the presence of another explicitly observable dimension on which group membership might be experienced was sufficient for participants to respond in terms of this other group identity. 

This study examined the relationship between racial and political identities for White viewers as a function of representations that systematically manipulated the racial and political identities of two commentators. The results support a conclusion that representations of Blacks in the media are used by White viewers to affirm a nonracist identity. In other words, such representations permit the convergence of a political affiliation--a less problematic identity for many Whites--with racial identity. Further research is necessary before this effect can generalize to representations in which race-related issues form the basis for the message. 

Notes 

(1.) An earlier version of this manuscript was presented at the annual meeting of the National Speech Association in Chicago, 1997. Correspondence concerning this manuscript should be addressed to Gail E. Coover, Department of Communication Arts, University of Wisconsin, Madison, Wisconsin, 53706; e-mail: gcoover@facstaff.wisc.edu. 

(2.) Such an aversion to White identity is contingent upon levels of racism and ethnocentrism. Whites who have particularly high levels of racism or ethnocentrism are less likely to manifest an aversion to appearing racist (e.g., Gaertner & Dovidio, 1986; O'Driscoll & Feather, 1985). 

(3.) This second aspect of aversive racism has also been conceptualized as positive prejudice (Dienstbier, 1970; Dutton, 1973; Dutton & Lennox, 1974; O'Driscoll & Feather, 1985). 

(4.) Conceivably, a fourth pairing, Black liberal with a Black conservative, could have been included in the design, but was omitted due to external validity issues (the study was conducted at a large, predominantly White university in a midsized, predominantly White city). 

(5.) To counter-balance order effects, half of the participants indicated their liking for Mark Adams first, whereas the other half indicated their liking for Bill Warner first. 

(6.) Ratings of similarity were analyzed in a 3 (racial pairing: White liberal-White conservative, White liberal-Black conservative, and Black liberal-White conservative) x 2 (political orientation of participants: liberal, conservative) x 2 (portrayal of relationship: agreement, disagreement) analysis of variance. Across conditions, participants who viewed the version of the video in which the commentators' relationship was portrayed as harmonious were more likely to indicate that the commentators agreed (M = 6.8) than participants who watched the version of the video in which the commentators disagreed with each other, M = 4.6, F(1, 153) = 38.6, p [is less than] .001. No other significant main effects or interactions were found. One-sample t tests in which the means for each group are compared to the scale midpoint of 6 further support the conclusion that this manipulation was effective, t(92) = 3.08, p = .003 for participants in the "harmonious relationship" condition and t(88) = 5.86, p [is less than] .001 for participants in the "discordant relationship" condition. 

(7.) Participants' ratings of each commentator's political orientation were evaluated in a 3 (racial pairing: White liberal-White conservative, White liberal-Black conservative, and Black liberal-white conservative) x 2 (political orientation of participants: liberal, conservative) x 2 (portrayal of relationship: agreement, disagreement) x 2 (political orientation of commentator: liberal, conservative) mixed-design analysis of variance. The political orientation of the commentator was a within-subjects factor; all other factors were between subjects. There was a single main effect for the political affiliation attached to each commentator. Commentators identified as liberal analysts were judged to have a more liberal orientation (M = 2.4) than the commentators identified as conservative analysts, M = 3.6, F(1, 153) = 43.76, p [is less than] .001. One-sample t tests comparing the mean ratings of both commentators, one identified as a conservative analyst and the second identified as a liberal analyst, to the scale midpoint of 3 further support the conclusion that the manipulation of the commentators' political orientations was successful, t(164) = 6.09, p [is less than] .001 for judgments of the conservative commentator's orientation and t(164) = 7.12, p [is less than] .001 for judgments of the liberal commentator's orientation. No other main effects or interactions were found. 

(8.) The relative strength of political identification (measured on a 5-point scale) was significantly stronger for conservatives (M = 3.33) than for liberals, M = 2.64, t(163) = 4.1, p [is less than] .001. 
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