Sociology 202 (Martin)
Lecture 25: December 1, 2005

· Unobtrusive research, part 1.

· content analysis

· example

· topics appropriate to content analysis

· sampling in content analysis

· units of analysis

· coding

· manifest content

· latent content

· counting and record keeping

· negative case testing

· strengths and weaknesses of  content analysis

Example of Unobtrusive Research:
Bambi and public responses to wildfires.

· Sources of data:

· Archival news reports of wildfires such as the Hinckley wildfire in Minnesota in 1894.

· Content analysis of Bambi
· Articles about wildfire suppression, particularly with respect to the Storm King tragedy of 1994.

· Key questions:

· How does one prove that things happened for the reasons I think they happened?

· Does a study like this have to explain just one event or a whole class of events?

Content analysis

· Content analysis is the study of recorded human communications

· Topics appropriate for content analysis are familiar to journalists:

· Who says what, to whom, why, how, and with what effect?

· Sampling:  Various forms of probability and nonprobability sampling are used in content analysis. 

· It is sometimes impossible to take a true probability sample, so the researcher is forced to argue for the representativeness of the sample chosen.

· Units of analysis can vary widely across studies, or even in alternative approaches to the same study:

· Units for an analysis of faculty/nonfaculty teaching could be instructors, students, classes, or class time.

· Units for a literary analysis could be books, pages, paragraphs, lines, or words.

Coding in Content Analysis

· Coding is the process of transforming raw data into a standardized form.

· coding is useful for machine processing, organized analysis, and convincing the reader of your objectivity by making as much of the content manifest as possible.

· manifest content includes the concrete terms contained in a conversation

· latent content is the underlying meaning of the communication.

· A major problem in content analysis is misclassifying observations to support an emerging hypothesis.  To avoid these problems…

· be sure to select cases at random as much as possible

· list at least three examples in support of every assertion you make

· have skeptical others review your assertions

· report and discuss inconsistent observation (negative case testing).

Strengths and Weaknesses 
in Content Analysis

· Strengths:
· content analyses are easier and cheaper than surveys

· you can go back and correct errors in study design

· you can study processes occurring over a long time

· content analysis seldom has any effect on the subject (according to Babbie)

· What about the subject’s awareness of whoever is gathering the information?

· Content analysis is generally excluded from human subjects concerns.

· Weaknesses:

· recorded communications are a biased subsample of all communications.

· low validity:  how do we prove that what we think is important is really what was driving the communication?

· low reliability (although many content analyses are relevant even if they are not generalizable). 

Example of Content Analysis: Yes/No Interrogatives and Social Organization

· Raymond, Geoffrey, 2003.  “The Grammar of Social Organization.” American Sociological Review  68(6): 939 – 966.
· Author’s main points:

· much of human communication consists of yes/no interrogatives

· through yes/no interrogatives, the one who asks the question has the ability to control the one who answers it.

· Preferred answer – yes or no

· Answer that conforms to the type of the question – subject and wording

· This control is expressed in clear ways in social contexts with unequal power between questioner and answerer

· Courtroom trials

· Doctor visits

· Survey research

Yes/No Interrogative #1: example of preferred and nonpreferred responses

· Mat=Matthew

Ver=Vera

· 1  
Mat:  
‘lo Redcah five o’six one?,

· 2
Ver:

Hello Mahthew is yer mum the:hr love

· 3
Mat:

Uh no she’s, gone up t’town,h

· 4
Ver:

Al;right will yih tell’er Antie Vera

· 5


rahn:g then.

· 6
Mat:

Yeh.

· 7
Ver

Okay.

Yes/No Interrogative #2: example of a type-nonconforming response

· Shi = Shirley

Ger=Gerri

· 1  
Shi:  … she feels is though, .hh yikno:w her

· 2 

mother is in such agony now that w’d only make

· 3

it worse.=

· 4
Ger:
=.hh Wul will the the remaining three yea:rs

· 5

um see her in pain., 

· 6
Shi:
.hhh She already is in a great deal of pain.,

· 7

(0.7)

· 8
Ger:
C’she has the chemotherapy the radiation.

Yes/No Interrogative #3: example of a nonpreferred, type-conforming response

· Mar = Mark

· 1  
Mar:  .hhhh Oh:.((vl)hhhhmhhhh Wudje talk about .hh

· 2
Bob:
Oh I don’t remember no[:w,

· 3
Mar:



    [.hhhhh=


· 4
Bob:
=.hh hhheh-heh-[heh




· 5
Mar:I>

   [W’l did you talk aboutcher

· 6
Mar:
future?hh

· 7

(0.2)

· 8
Bob:R>No:.  [Nothing so intricate.h

· 9
Mar:

[Oh.

· 10
Mar:
Oh[(it-)

· 11
Bob: >  [En what future.

· 12
Mar:
Jis surface

Author’s findings about yes/no interrogatives

· In doctor-patient interactions, doctors are expected to acknowledge type-nonconforming responses from patients because patients have access to personal information about their conditions.

· In courtroom situations, attorneys can insist on type-conforming responses.  

· It is even accepted that type-nonconforming responses can be removed from existence.

· Survey research forces type-conforming responses, 

· often to the detriment of survey participation! (my note)

Other types of unobtrusive research

· Other types of unobtrusive research include… 

· analyzing existing statistics, 

· comparative research, and 

· historical research

· More on these next time.

Summary questions

· 1.)  Invent an example of a study you might perform using content analysis.  Identify useful information you could obtain through manifest coding, as well as interpretations that could only be obtained through latent coding.

· 2.)  Referring to Geoffrey Raymond’s 2003 article “The Grammar of Social Organization,” discuss three ways a person can respond to a Yes/No Interrogative.

· 3.)  You are worried that you might become so convinced of your conclusions about a content analysis that you misclassify observations to support a hypothesis.  How can you protect against this problem?

Question for next time.

· Choose one of the questions from the previous slide.

· Answer it.



















































































































